Empowering “Girli” batik craftswomen to enhance family economy and develop tourism village in Sragen District / Slamet Supriyadi and Sariatun by Supriyadi, Slamet & Sariatun, Sariatun
• colloquium
Empowering Local Mind In Art Design
& Cultural Heritage
2016
Empowering Local Mind
In Art Design & Cultural Heritage
3rd ISME
International
Colloquium
2016
proceeding book
27&28
December
2016
Universiti
Teknologi MARA,
Melaka, Malaysia.
Empowering Local Mind
In Art Design & Cultural Heritage
3rd ISME
International
Colloquium
2016
EDITORS AND COMPILERS:
Dr. Azahar Harun
Dr. Rosli Zakaria
Dr. Abd Rasid
Pn. Haslinda Abd Razak
Pn. Liza Marziana Mohammad Noh
En Nadzri Mohd Sharif
En. Shaleh Mohd Mujir
Pn Fatrisha Mohamed Yussof
Pn Anith Liyana Amin Nudin
Pn lIinadia Jamil
Cik Fazlina Mohd Radzi
Cik Aidah Alias
Cik Nurkhazilah Idris
COVER DESIGN:
Norsharina Samsuri
PUBLISHED BY:
Faculty of Art & Design,
UiTM Melaka
KM26 Jalan lendu.
78000 Alor Gajah, Melaka
Tel: +606 - 55820941 +60655821901 +6065582113
Email: ismefssr@gmail.com
Web: http://isme2016.weebly.com
ISBN: 978-967-0637-26-6
•
Empowering Loesl Mind In Art DfJSlgn
& CuffulBl H.rlttJg8
2016
All rights reserved. No part of this publication may be reproduced, stored in a retrieval system or transmitted
In any form or by any means, electronic, mechanical, photocopying, recording or otherwise, without permission
of the copyright holder.
•Empowering Local Mind In Art Design
& Cultural Heritage
2016
Empowering Local Mind
In Art Design & Cultural Heritage
3rd ISME
International
Colloquium
2016
Copyright © 2016
Faculty of Art & Design,
UiTM Melaka
KM26 Jalan Lendu,
78000 Alor Gajah Melaka
http://isme2016.weebly.com
1 Personification in Marketing Communication:  Case Study of Malaysian 
Brands 
Azahar Harun, Mohamed Razeef Abd Razak, Russlan Abd Rahim, Lili Eliana Mohd 
Radzuan, Amina Syarfina Abu Bakar
         9
2 The Image of Man after September 11
Mohd. Shaharudin Sabu, Mohd. Saharuddin Supar, Hisammudin Ahmad, Shaharin 
Sulaiman, Ahmad Zuraimi Abdul Rahim, Mohd. Ali Azraei Bebit, Shahrul Munir Mohd 
Kaulan
      21
3 The Image Construction of Loro Blonyo Craft in Global Market through 
Packaging Design that Reflect Local Image
Nanang Yuliantoa, Edy Tri Sulistyoa, Slamet Subiyantoroa, and Nadia Sigi   
Prameswaria
      27
4 Game-Based Learning using Visual Spatial Approach for Children with 
Autism to Improve Social Development: A Pilot Study
Ilinadia Jamil, Fatrisha Mohamed Yussof, Nor Yus Shahirah Hassan, Azzureen Nor Ain 
Azizuddin and Zainal Kadir
      32
5 Visual Iklan Berunsurkan Seksual Di Media Internet: Persepsi Golongan 
Bawah Umur
Fatrisha Mohamed Yussof, Ilinadia Jamil, Azahar Harun, Norsharina 
Samsuri,Nurkhazilah Idris, Nor Sabrena Norizan
      42
6 An Iconographical Interpretation Of Street Art In Malaysia
Syafril Amir Muhammad, Nurul Huda Mohd Din, Profesor Dr. Muliyadi Mahamood, Dr. 
Mumtaz Mokhtar
      51
7 The Relationship between Place and Hallmark Event; Malaysian Cultural 
Context
Musaddiq Khalil, Amer Shakir Zainol, Shaliza Dasuka, Liza Marziana, Khazilah Idris, 
and Fazlina Radzi
      64
8 Aplikasi Teknik Tempa dan Peleburan dalam Seni Arca Besi Raja Shah-
riman Raja Aziddin
Liza Marziana Mohammad Noh, Shaliza Dasuki, Nurkhazilah Idris,Fazlina Mohd Radzi, 
Musaddiq Mohd Khalil Imran
      74
9 Sulaman Keringkam : Motif Kemasan Sisi Beridentiti Melayu Tempatan
Norhasliyana Hazlin Zainal Amri, Hamdzun Haron, dan Abdul Latif Samian
      85
10 Malay Aesthetic Concept through Malay Woodcarving Motifs in Visual 
Artworks
N. A. Hassan, P. Amin, and S. Tohid
      97
11 Illustrasi Poster Kempen Alam Sekitar dalam Simbol Kebudayaan
Muliyati Binti Mat Alim, and Profesor Madya Dr. Abdul Halim bin Husain
      106
12 Penghayatan Nilai- Nilai Patriotisme Dalam Arca Awam Pelajar Uitm 
Melaka Sempena Pertandingan Hiasan Patriotisme Daerah Alor Gajah
W. M. Z. Wan Yaacob, N.H. Abdulah, A. Osman, M. F. Samsudin,M. A. A. Bebit, S. M. 
Mohd Kaulan dan M. S. Sabu
      118
Content
13 Keunikan Ukiran Patung Kayu dalam Kehidupan Kaum Jah Hut dalam 
Keperluan dan Kepercayaan
Nor Edzrine Binti Abdullah Sani
      124
14 Properties of Mandi Bunga (flowering bath) as Malaysian tradition 
Practice 
S. Roslan, R. Legino
      135
15 Malaysian Batik Painting From 1950 to 2010: A Study on Style
A.E. Mohd Fauzi, N. H. Ghazali and N. H. Ahmad
      145
16 Interpreting Motif and Pattern in Mohd Nor Mahmud Painting Batik: 
Pakai Semutar Kain Lepas.
H. Abd Razak, R.Legino, B. Samuri
      151
17 The Aesthetic of Traditional Lurik in Socio-Cultural Context
E. S.Handayani
      157
18 Brand Identity on Local Malay Herbal Toiletries Packaging Design as a 
Potential Tourism Product
Siti Sarah Adam Wan, Noraziah Mohd Razali, Wan Nur Khalisah Shamsudin & Ariff Ali
      162
19 Budaya Melayu Sebagai Simbol dan Makna Dalam Seni Catan Moden 
Malaysia
Liza Marziana Mohammad Noh, Hamdzun Haron, Abdul Latif Samian & Tengku Intan 
Suzila Tengku Sharif
      172
20 Budaya Visual ‘Seni Kolam’ Dalam Sistem Sosial Masyarakat India
Santhi  A/P Letchumanan, Lee Hoi Yeh, Prof. Madya Dr. Abdul Halim Hussain
      180
21 Cetusan Idea Seni Tekat Perak
Azni Hanim Hamzah, Salina Abdul Manan, Noor Hafiza Ismail & Nur Hikma Mat 
Yusuf
      198
22 Chlorophyll Print: An Alternative Approach to Describe Photographic 
Printing Process Using Nature Based For Photography Students
Dona DLowii Madon, Aidah Alias, Raziq Abdul Samat, Farihan Zahari, Shafira Shaari 
& Shaharin Sulaiman
       207
23 Designing Jawi Typeface to Enhance The Quality of Modern Design
Mohamed Razeef Abdul Razak, Prof. Dr. D’zul Haimi Md. Zain, Dr. Azahar Harun, 
Dr. Saiful Akram Che Cob & Lili Eliana Mohd. Radzuan
      218
24 Diversification of Batik Jarum Handicraft Art Product to Solidify Community 
Based Creative Economic Development in Klaten Regency
Margana
      225
25 Empowering “Girli” Batik Craftswomen to Enhance Family Economy 
and Develop Tourism Village in Sragen District
Dr. Slamet Supriyadi & Prof. Dr. Sariatun
      236
26 Identiti Visual Seni Catan Moden Malaysia Melalui Media Campuran 
Dalam Konteks Kebudayaan
Fairus Ahmad Yusof 1, Prof. Madya. Dr. Abdul Halim Husain
      244
27 Inovasi Media TMK Dalam Pendekatan Pembelajaran dan Pengajaran 
Pendidikan Seni Visual Berasaskan Gaya Belajar Visual
Siti Hayati binti Haji Mohd Yusoff
      274
28 Interpretasi Kandungan Imej Fotografi Digital Sosio-Masyarakat Me-
layu Berdasarkan Konsep Literasi Visual
Nadzri Mohd Sharif, Meor Hasmadi Meor Hamzah & Nor Fariza Baharuddin
      291
29 Kartun Akhbar Sebagai Wadah Penyampaian Suara Masyarakat: 
Suatu Kritikan Terhadap Isu-Isu Semasa
Shaliza Dasuki, Liza Marziana Mohammad Noh, Nurkhazilah Idris, Fazlina Mohd 
Radzi, Musaddiq Mohd Khalil & Nur Hasliza Abdulah
      304
30 Kartun Bertemakan Keagamaan Atas Talian: Interpretasi Dakwah dan 
Sindiran
Fazlina Mohd Radzi, Shaliza Dasuki, Nurkhazilah Idris, Liza Marziana Mohammad 
Noh & Musaddiq Muhamad Khalil 
      317
31 Keindahan Tengkolok Getam Pekasam Warisan Kesultanan Perak 
Darul Ridzuan
Liza Marziana Mohamad Noh, Salina Abdul Manan, Azni Hanim Hamzah, Noor 
Hafiza Ismail & Mohd Hafiz Sabran
      326
32 Menggembur ‘Memori Kolektif’: Potensi ‘Seni Partisipatori’ Sebagai 
Media Konservasi Budaya
Diana Ibrahim, M. Hendra Himawan dan Mohd Saharuddin Supar
      333
33 Model Landskap Bandaraya Islam Di Kawasan Tropika Berdasarkan 
Empat Faktor Nilai Rekabentuk
N. H Ramle & R. Abdullah
      343
34 Pelaksanaan PBS Guru-Guru PSV Hilir Perak Dalam Pengajaran dan 
Pembelajaran Berasaskan Estetik
Lee Hoi Yeh, Dr. Mohd Zahuri Khairani
      352
35 Permata Yang Hilang: Pembelajaran Penulisan Seni Khat Dan Jawi
Ainun Jariah Yaacob, Ahmad Rajaei Awang, Mohd Fadil Sulaiman, Mohd.Yazid Misdi
      367
36 Persona Komunikasi Tipografi di dalam Artifak Kartografi 
Wan Juria Emeih Wahed  & RidzuanHussin 
      380
37 The ‘Me-Too’ Phenomenon in Packaging Design: A Case Study of 
Malaysian Retail Products
Anith Liyana Amin Nudin, Mohd Amin Mohd Noh, Wan Nur Khalisah Shamsudin, 
Izwan Abdul Ghafar, Norsharina Samsuri, Nik Narimah Nik Abdullah and Fatrisha 
Mohamed Yussof
      392
38 Interaction Design in Collaborative Augmented Reality (AR) Story-
book for Children
Lili Eliana Mohd Radzuan, Wan Nur Khalisah Shamsudin, Siti NurIzaura Razis , 
Azahar Harun and Mohamed Razeef Abd Razak
      403
39 Analisis Proses Penghasilan Lakaran Awal Dari Segi Penggunaan 
Material, Idea dan Pengisian (Contents) Mengikut Bidang-Bidang yang 
Terdapat di Fakulti Seni Lukis & Seni Reka, UiTM Melaka: Kajian Kes 
Pameran Think Things Pada Tahun 2016
Salmah Ali, Hisammudin  Ahmad, Haslinda Razak, Wan Nor Ayuni Wan Mohd Zain, 
Norsharina Samsuri , Nurkhazilah Idris dan Muhammad Fitri Samsuddin
      410
40 Corporate Rebranding Design of Oil and Gas Company in Malaysia: 
Case Study of SMART Petrol
Amina Syarfina Abu Bakar, Azahar Harun, Mohamed Razeef Abd Razak
      423  
41 Apresiasi Karya Seni Catan ‘Siri Dungun’ Dalam Pendekatan 
Etnomatematik
Rushana Bte Sulaiman @ Abd Rahim, Rushana Bte Sulaiman @ Abd Rahim
      434  
42 Aturan Pertiga (Rule Of Thirds) Sebagai Elemen Baru Dalam 
Pembelajaran Komposisi Bagi Menghasilkan Karya Seni Catan
Shahariah Mohamed Roshdi, Hisammudin Ahmad, Mohd Haniff b. Mohd Khalid, Dr. 
Abd. Rasid Ismail, Fazlina Mohd Radzi, Nur Hasliza Abdulah, Nurul Izza Ab. Aziz
      449 
43 Kempen Budi Bahasa Melalui Senireka Bentuk Pembungkusan 
Produk SME
Farhanah Abu Sujak, Siti Raba’ah Abdul Razak, Nurul Akma Abdul Wahab, Nurin 
Elani Makrai
      461
44 Participatory Art Project To Develop The Creative Potential Of 
Students Of Senior High School In Surakarta
Adam Wahida
      470 
45 Pemikiran Visual Terhadap Permainan Ceper Berasaskan Sistem 
Sosial Budaya
Zulpaimin bin Hamid, Prof. Madya Dr. Abdul Halim bin Hussain
      479  
46 Pengaruh Elemen Vegetal Dalam Seni Mushaf Nusantara
Nurul Huda Mohd Din, Syafril Amir Muhammad, Prof. Dr. D’zul Haimi Md Zain, Dr. 
Mumtaz Mokhtar
     493
47 Puppet Staging through Media Creation Workshop as the 
Development of Character Building Model for the Marginal in 
Bengawan Solo Riverbanks 
Endang Widiyastuti
     509 
48 Rattan Furniture Design: A Comparison Study between Malaysia and 
Indonesia Design Trend
Muhammad Muizzuddin Bin Darus,  Dr. Ruwaidy Bin Mat Rasul, Abu Bakar Bin 
Abdul Aziz, Nurhikma Binti Mat Yusof, Dr Deny Willy Junaidi
     520 
49 Seni sebagai Praktis Sosial: Garis Teori dan Amalan Dalam Seni Rupa 
Kontemporari Malaysia
Diana Ibrahim, Mohd Yuszaidy Mohd Yusoff, and Yusmilayati Yunus
     529  
50 Struktur Reka Bentuk Mimbar Masjid Baru Terengganu
Noor Hafiza Ismail, Hamdzun Haron, Zuliskandar Ramli, Salina Abdul Manan & Azni 
Hanim Hamzah
     541
51 Tapak Warisan Arkeologi Lembah Bujang: Keunikan 
Arkeopelancongan Di Negeri Kedah
Farhana Abdullah, Adnan Jusoh, Nasir Nayan & Zuliskandar Ramli
     549
52 Study On Symbolism Of Malay Islamic Cultural Heritage In Malaysian 
Visual Arts :  Found In Syed Ahmad Jamal Artworks
Nurkhazilah Idris, Liza Marziana Mohammad Noh, Shaliza Dasuki, Fatrisha Mohd 
Yussof, Fazlina Mohd Radzi, Musaddiq Muhamad Khalil
     558
53 Temporary Evacuation and Relief Centre Design Management in 
Malaysia: an Overview
Dr Ruwaidy Bin Mat Rasul, Muhammad Muizzuddin Bin Darus, Abu Bakar Bin Abdul 
Aziz
     569  
54 The Cotton Cloth Qur’an binding of the East Coast of the Malay 
Peninsula
Ros Mahwati Ahmad Zakaria
     577 
55 The Roles of Interactive Multimedia Learning Android-based 
Application for Primary Schools Teachers
Tjahjo Prabowo, Mohamad Suhartob, Mulyanto, Nadia Sigi Prameswari
     585  
56 The Status Quo of Malaysian Printmaking
Siti Safura Zahari, Nur Fatiyah Roslan, Nurin Elani Makrai, Nor Arseha Karimon, 
Mohd Fawazie Arshad and Romli Mahmud
     592 
236        3rd ISME International Colloquium 2016
Empowering “Girli” Batik Craftswomen to Enhance Family 
Economy and Develop Tourism Village in Sragen District
   Dr. Slamet Supriyadi 1, Prof. Dr. Sariatun,2
1,2Sebelas Maret University of Surakarta
*corresponding author: pripus.lppmuns@yahoo.co.id 
Abstract -This research which underlines several issues concerning the 
empowerment of “Girli” batik craftswomen in Sragen District was generally 
aimed at formulizing strategies to empower “Girli” batik craftswomen in 
Sragen District. The method which is used in the first step of this study is 
explorative study to some potency which is related to Girli in Sragen District. 
The data were collected from primary and secondary sources. Primary 
sources involved the informant such as Batik businessman, the artist, the 
leaders of Kliwonan and Pilang village , the officials of Diperidag (Dinas 
Perindustrian dan Koperasi). The data were collected by deep interview, 
observation, and document analysis. To make the data become valid the 
technique which is used is called triangulation of data. Interactive model 
analysis is used to analyze the data. The results show that there are several 
strategies to empower “Girli” batik craftswomen, they are: (1) improving 
the capacity of batik of the craftswomen so that they are able to get better 
status, from craftswomen becoming enptrepreneurs; (2) improving the 
competency of “Girli” batik craftswomen in Sragen District so that they 
are able to increase the quality and competitiveness of the batik products; 
(3) strengthening the networks and partnerships with various stakeholders 
including the private sectors, government and society; (4) facilitating the 
promotion and enhancing marketing networks; (5) building institutional 
system which takes sides to “Girli” batik craftswomen; (6) improving 
business management; (7) providing support on working-capital in a 
form of soft loan; (8) providing technical supervision in a form of training 
and mentoring; and (9) increasing the quantity and quality of access and 
transportation.
Key words: “Girli” batik, batik craftswomen, tourism village.
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1. INTRODUCTION
Sragen District holds a potential industry of batik handicraft that has long 
developed particularly in Kliwonan and Pilang villages in Masaran sub-district. 
Batik, as a homemade industry and produced by the local people, has a specific 
name or term, which is “Girli” batik. The word “Girli” is an abbreviation of “Pinggir 
Kali” which means edge of the river. It is because the location of the villages that 
produce the batik is in the edge of Bengawan Solo river. Administratively, the 
center location of “Girli” batik is located in two sub-districts, which is Masaran 
– located in the south side of Bengawan Solo river and Plupuh – located in the 
north side of the river. The center of batik production villages in Masaran sub-
district is Kliwonan and Pilang village. Whereas, the center of batik production 
villages in Plupuh sub-district is Gedongan, Jabung, and Pungsari village.
Women are the key players in the homemade industry, especially in making of 
batik until its finishing process. To create powerful competiveness, “Girli” batik 
handicraft that is produced must have good quality. The improvement of product 
quality can be achieved through the skill enhancement of the craftswo/men by 
widening their knowledge and developing their skills to produce batik with special 
characteristics. The development of central production of batik handicrafts is 
expected to give benefits for the craftswomen to increase their family income and 
living standard.
2. METHOD
The method which is used in the first step of this study is explorative study to 
some potency which is related to Girli in Sragen District. The data were collected 
from primary and secondary sources. Primary sources involved the informant 
such as Batik businessman, the artist, the leaders of Kliwonan and Pilang village 
, the officials of Diperidag (Dinas Perindustrian dan Koperasi). The data were 
collected by deep interview, observation, and document analysis. To make the 
data become valid the technique which is used is called triangulation of data. 
Interactive model analysis is used to analyze the data.
3. RESULTS AND DISCUSSION.
3.1. The Development Of Batik in Sragen District
Since 2009 there was a batik community in Sragen District. This community was 
formed from 4,771 craftswo/men or businesswo/men that were able to take in 
15,671 human resources as their workers and produce 70,630 kodi (a quantity 
of wholesale purchase of clothes) in a year. Meanwhile, the production values 
reached 351,200,000,000 rupiahs and the investment values was 1,201,000,000 
rupiahs. There were some supporting facilities, such as 47 showrooms, 3 art 
galleries, and 1 Batik Business Centre of Sragen (Sentra Bisnis Batik Sragen - 
SBBS) in the town-center. The target market of the batik products ranged from 
local, regional, up to national level, such as Solo, Yogyakarta, Semarang, Bandung, 
Jakarta, and Bali. Whereas, outside Java Island, the market included Kalimantan, 
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Sumatera, and Sulawesi, also exported through third parties. Because of that, 
batik in Sragen District has been established as a superior product in which all 
concerned stakeholders should have commitment to develop batik.     
“Girli” batik in Sragen District has particular excellence that can sustain the 
development of batik to become a superior product of Sragen District. “Girli” 
batik has a potency to be developed as superior commodity considering to these 
several factors: (1) “Girli” batik has an excess in its supporting human resources, 
the craftswomen, in numbers and for their readiness to work well and diligently. 
They also have willingness to improve themselves by joining various trainings, 
which have been joint by many craftsmen/women and businessmen/women in 
order to improve the diversification and quality of the product. (2) “Girli” batik has 
a chance to raise the special characteristic of Sragen, particularly on its motifs 
and colors. (3) “Girli” batik already has its market, which is not only local but also 
wider range, such as areas of Yogyakarta, Surabaya and other cities. Besides, 
“Girli” batik has been sold to several areas outside Java Island, like Sumatera, 
Kalimantan and Sulawesi. (4) “Giri” batik has the supremacy of employing kinship 
that can optimize the marketing not only in local, regional, or national scale but 
also international. Many families who have relatives in Singapore and Malaysia 
bring them to do shopping in batik industry (SMEs) centre. (5) There are many 
tourism attractions in Sragen District, especially in Masaran and Plupuh sub-
districts, that are potential or already developing, and can be synergized with batik 
development, mainly in the contexts of promotion and marketing. Batik products 
can be sold as souvenirs in various tourism attractions in Sragen District, such 
as in Sangiran Homosapiens Site, which is a world heritage, Prince Samudro 
Memorial Park, Bayanan Hot Water Pond, and many more.    
3.2.  The Problems of “Girli” Batik Craftswomen in Sragen District. 
In an attempt to develop the potency of “Girli” batik in Sragen District there are 
several problems occur, particularly in relation to the limitation of the effort in 
building capacities, no foster parents system, less competency of the craftsmen/
women, limitation of tools, management, financial capital, and marketing 
strategies.
3.2.1. The Limitation of the Attempt to Build Capacity (Capacity Building)
The batik craftswomen in Sragen District basically experience some obstacles in 
improving their capacity to develop themselves not only becoming craftswomen 
for the entire of their lives, but improving their status to have better position as 
batik entrepreneurs. The initial step of empowering can be started by giving them 
intellectual capital by restructuring the education level, whether it is through 
formal or informal way.
3.2.2. No Foster Parents System
One of the obstacles in empowering “Girli” batik craftswomen is on the non-
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existence of foster parents system. This system actually needs to be expanded 
by involving as many local businessmen/women as possible that are already 
succeed and develop, so they can raise the status of batik craftswomen who 
have been working on batik industry in a very long period to become new and 
independent businesswomen. Basically, this foster parents system will be able 
to widen the access of production resources, all information in relation to batik 
business, target market and also batik marketing. 
3.2.3. Craftswomen’s Competence
One of the obstacles faced by “Girli” batik craftswomen in Sragen District is related 
to the limitation of competence. Because of that, it needs to be solved early with 
the most appropriate solution. In this case, the competence refers to knowledge 
and skills of “Girli” batik craftswomen on all aspects related to batik production.
3.2.4. Business Managerial
There are still many industries of “Girli” batik in Sragen District which are unable 
to hold management based on professional bookkeeping system. Until today the 
management applied in the batik business is still the traditional system, so that 
it is hard to know for sure about the total investment, capital, selling, and benefit 
from the production.
In the context of developing “Girli” batik of Sragen District, the marketing is 
done without any professional plans and strategies. Nowadays, the marketing is 
inclined to be based upon instant demand, not based on marketing knowledge. 
As consequence, they do not have marketing strategies and target market which 
suit with the characteristics of “Girli” batik products. Most of the consumers of 
“Girli” batik, which is also known as Masaran batik, are from local market, though 
there are some industries that have markets in outside towns or islands or even 
in some foreign countries.     
3.3.  The Needs of “Girli” Batik Craftwomen.
Within an attempt in improving the access, capacity, and competency, the batik 
craftswomen in “Girli” Sragen District need several things that should be paid 
attention by the related sides. The needs of the batik craftswomen are as follow: 
1) The improvement of knowledge and skills in improving batik designs and motifs 
based on innovation and creativity; 2) The improvement of knowledge on batik 
coloring techniques, whether using chemical or natural colors; 3) The knowledge 
on managerial system of batik industry which is done professionally; and 4) The 
knowledge on promotion methods and strategies, also batik marketing, whether 
in local, regional, national or international level.
Among those needs, it can be seen that basically in the improvement of batik 
production, the “Girli” batik craftswomen in the areas of Masaran and Plupuh sub-
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districts, Sragen District, need attention, support, and alignment from all elements 
that concern, government and private sectors. 
3.4.  The Efforts from The Stakeholders in Empowering “Girli” Batik 
Craftwomen in Sragen  District. 
The steps carried out by the government of Sragen District as the efforts to 
empower “Girli” batik craftswomen in the areas of Masaran and Plupuh sub-
districts, Sragen District, which is known as “Girli” batik can be clarified as follow.
1) Facilitating batik industry (UKM) to improve the promotion through 
exhibitions of local superior products, including batik, in various places, 
whether national or international. In empowering batik craftswomen, 
indirectly, the government of Sragen District has facilitated batik industry 
(UKM) in Sragen to join exhibitions of local superior products in many 
areas, which in the level of national, like in Surabaya, Jakarta, and even 
outside Java, such as Batam and Palembang.
2) Improving the competency (knowledge and skills) on batik techniques 
and its coloring. In order to produce high quality batik, the craftswomen 
need adequate knowledge and skills. Up to now, some parties, including 
the government of Sragen District, have given provisions of knowledge 
and skills, especially in improving batik diversification by applying natural 
coloring. It is because batik that is colored with natural sources has higher 
price. Mentoring on the abilities of batik craftswomen in Sragen District 
has been hold by the government by sending some human resources 
(the batik craftswomen themselves) to several official trainings organized 
by the government. Trainings on batik coloring with natural sources can 
gain the interest of some batik handicraft industries.  
3) Organizing batik tourism package. The head of a Pilang village, who is 
also a committee of “Girli” batik cooperation, organizes batik tourism 
package in order to develop, generally, batik industry (UKM), and 
particularly to empower batik craftswomen. This batik tourism package 
has run for years and made cooperation with a high school in Sidoarjo 
District, East Java. Annually, the high school holds a field trip, and one of 
the tourism objects visited is the tourism village in the area of Masaran 
sub-district.
4) A synergy between tourism and batik in Sragen District. “Girli” batik, 
which is also known as Masaran batik, though already covers many other 
administrative areas (e.g. Plupuh sub-district), at the very beginning 
it shows identical characters to Surakartan batik. This refers to the 
historical backgrounds of the batik craftswo/men in Kliwonan, Pilang, and 
some other villages around Masaran sub-district who worked for batik 
companies that were owned by Surakartan businesswo/men.
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4. CONCLUSION
“Girli” batik handicraft, which is produced in the area of Kliwonan, Pilang and 
Sidodadi villages in Masaran sub-district, and also Jabung, Gedongan, and 
Pungsari villages in Plupuh sub-district, has potency to become a superior 
product of Sragen District. Considering to this potency, batik handicraft needs to 
be maintained because it is a heritage that is able to give significant contribution 
to District Income (Pendapatan Asli Daerah – PAD) and improve the people’s 
prosperity, especially “Girli” batik craftswo/men and businesswo/men of Sragen 
District.
“Girli” batik holds power to support batik development as superior potency of 
Sragen District, because it has several excesses, such as its human resources, 
opportunity to enhance the unique characteristics of Sragen, especially in its 
motifs an colors, and having a wide range of market, not only local, but also wider 
areas (e.g. Yogyakarta, Surabaya, and other cities).In expanding the access, 
capacity and competency, “Girli” batik craftswomen in Sragen District need 
several important things that require attention from related sides, such as: 1) to 
develop the knowledge and skills in improving the designs and motifs of the batik 
based on innovation and creativity enhancement; 2) to improve the knowledge of 
batik coloring techniques, whether by using synthetic/chemical or natural colors; 
3) to improve the knowledge on management system of batik industry that is 
applied professionally, and 4) to improve the knowledge on strategy and method 
of batik promotion and marketing, in the level of local, regional, national, and 
international.   
Basically, the production output of batik industry (UKM) in the areas of Masran and 
Plupuh sub-districts in Sragen District can be synergized with the development of 
tourism in there. The synergy of batik and tourism is hoped to support widening 
the market for batik products. This is through various tourists’ visitation in “Gilri” 
batik center and continued with their information to their families and relatives on 
the existence of “Girli” batik center in Sragen District. Thus, tourism can be a new 
potential market.
There are several strategies in empowering “Girli” batik craftswomen to enhance 
their family economy and develop tourism village in Sragen District, they are: 
(1) improving the capacity of batik of the craftswomen so that they are able to 
get better status, from craftswomen becoming enptrepreneurs; (2) improving the 
competency of “Girli” batik craftswomen in Sragen District so that they are able to 
increase the quality and competiveness of the batik products; (3) strengthening 
the networks and partnerships with various stakeholders including the private 
sectors, government and society; (4) facilitating the promotion and enhancing 
marketing networks; (5) building institutional system which takes sides to “Girli” 
batik craftswomen; (6) improving business management; (7) providing support on 
working-capital in a form of soft loan; (8) providing technical supervision in a form 
of training and mentoring; and (9) increasing the quantity and quality of access 
and transportation infrastructures.
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